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In the twenty-first century, we must learn to look at cities not as skylines but as brandscapes and at buildings
not as objects but as advertisements and destinations. In the experience economy, experience itself has
become the product: we're no longer consuming objects but sensations, even lifestyles. In the new
environment of brandscapes, buildings are not about where we work and live but who we imagine ourselves
to be. In Brandscapes, Anna Klingmann looks critically at the controversial practice of branding by
examining its benefits, and considering the damage it may do. Klingmann argues that architecture can use
the concepts and methods of branding--not as a quick-and-easy selling tool for architects but as a strategic
tool for economic and cultural transformation. Branding in architecture means the expression of identity,
whether of an enterprise or a city; New York, Bilbao, and Shanghai have used architecture to enhance their
images, generate economic growth, and elevate their positions in the global village. Klingmann looks at
different kinds of brandscaping today, from Disneyland, Las Vegas, and Times Square--prototypes and case
studies in branding--to Prada's superstar-architect-designed shopping epicenters and the banalities of
Niketown.  But beyond outlining the status quo, Klingmann also alerts us to the dangers of brandscapes. By
favoring the creation of signature buildings over more comprehensive urban interventions and by severing
their identity from the complexity of the social fabric, Klingmann argues, today's brandscapes have, in many
cases, resulted in a culture of the copy. As experiences become more and more commodified, and the global
landscape progressively more homogenized, it falls to architects to infuse an ever more aseptic landscape
with meaningful transformations. How can architects use branding as a means to differentiate places from
the inside out--and not, as current development practices seem to dictate, from the outside in? When
architecture brings together ecology, economics, and social well-being to help people and places regain self-
sufficiency, writes Klingmann, it can be a catalyst for cultural and economic transformation.
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From reader reviews:

Elizabeth Murphy:

This book untitled Brandscapes: Architecture in the Experience Economy to be one of several books which
best seller in this year, here is because when you read this publication you can get a lot of benefit into it. You
will easily to buy this book in the book store or you can order it by way of online. The publisher on this book
sells the e-book too. It makes you more readily to read this book, since you can read this book in your
Smartphone. So there is no reason for you to past this e-book from your list.

Margaret Bonner:

People live in this new moment of lifestyle always try to and must have the free time or they will get wide
range of stress from both daily life and work. So , whenever we ask do people have spare time, we will say
absolutely sure. People is human not a robot. Then we consult again, what kind of activity are there when the
spare time coming to an individual of course your answer can unlimited right. Then do you try this one,
reading guides. It can be your alternative in spending your spare time, the book you have read is actually
Brandscapes: Architecture in the Experience Economy.

Chester Grantham:

A lot of reserve has printed but it differs from the others. You can get it by web on social media. You can
choose the best book for you, science, witty, novel, or whatever simply by searching from it. It is named of
book Brandscapes: Architecture in the Experience Economy. You'll be able to your knowledge by it.
Without leaving the printed book, it could possibly add your knowledge and make an individual happier to
read. It is most critical that, you must aware about book. It can bring you from one location to other place.

Beverly Turner:

Reading a book make you to get more knowledge from it. You can take knowledge and information coming
from a book. Book is composed or printed or descriptive from each source that filled update of news. In this
particular modern era like currently, many ways to get information are available for an individual. From
media social similar to newspaper, magazines, science publication, encyclopedia, reference book, novel and
comic. You can add your understanding by that book. Are you ready to spend your spare time to spread out
your book? Or just in search of the Brandscapes: Architecture in the Experience Economy when you
required it?
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