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The consumer goods industry accounts for 20 percent of the world’s gross domestic product (GDP)—that’s
over $14 trillion in turnover. And yet the industry isn’t growing! It lags behind global GDP growth, and the
latest figures suggest that the world’s top 250 consumer goods manufacturers lost nearly $38 billion in profit
in 2011 compared to the previous year. As growth declines, profit margins erode and leading players are
caught in a perfect storm: hyper competition, the growth of mega-retailers, explosive increases in input costs,
talent shortages, and the declining effectiveness of traditional marketing methods all suck profits from a once
vibrant and progressive industry. Industry thought leaders see an urgent need for change.

In The Shopper Marketing Revolution, shopper marketing pioneers Mike Anthony and Toby Desforges
analyze why the industry needs to change and provide managers in the field with the practical advice and
proven techniques they’ll need to revolutionize their businesses. Mike and Toby introduce the five-step Total
Marketing model, an approach that creates coherent links between the end consumer and the in-store
environment. Total marketing represents a fundamental shift in the way marketing works. It will help
businesses understand how to respond to the reality of the 21st century—transforming the way they market
their brands and relate to retail customers.
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From reader reviews:

Alicia Hendrickson:

Spent a free time and energy to be fun activity to accomplish! A lot of people spent their free time with their
family, or their own friends. Usually they undertaking activity like watching television, gonna beach, or
picnic in the park. They actually doing same thing every week. Do you feel it? Would you like to something
different to fill your own free time/ holiday? Could be reading a book is usually option to fill your free time/
holiday. The first thing that you ask may be what kinds of e-book that you should read. If you want to test
look for book, may be the book untitled The Shopper Marketing Revolution: Consumer - Shopper - Retailer:
How Marketing Must Reinvent Itself in the Age of the Shopper can be good book to read. May be it could be
best activity to you.

Nicol Thomas:

The Shopper Marketing Revolution: Consumer - Shopper - Retailer: How Marketing Must Reinvent Itself in
the Age of the Shopper can be one of your beginning books that are good idea. All of us recommend that
straight away because this book has good vocabulary that may increase your knowledge in words, easy to
understand, bit entertaining but nonetheless delivering the information. The writer giving his/her effort to get
every word into pleasure arrangement in writing The Shopper Marketing Revolution: Consumer - Shopper -
Retailer: How Marketing Must Reinvent Itself in the Age of the Shopper although doesn't forget the main
position, giving the reader the hottest as well as based confirm resource information that maybe you can be
considered one of it. This great information could drawn you into brand new stage of crucial imagining.

Edward Cooley:

Your reading 6th sense will not betray a person, why because this The Shopper Marketing Revolution:
Consumer - Shopper - Retailer: How Marketing Must Reinvent Itself in the Age of the Shopper book written
by well-known writer whose to say well how to make book that may be understand by anyone who read the
book. Written with good manner for you, still dripping wet every ideas and publishing skill only for
eliminate your own personal hunger then you still question The Shopper Marketing Revolution: Consumer -
Shopper - Retailer: How Marketing Must Reinvent Itself in the Age of the Shopper as good book not simply
by the cover but also from the content. This is one book that can break don't judge book by its deal with, so
do you still needing a different sixth sense to pick this particular!? Oh come on your looking at sixth sense
already told you so why you have to listening to an additional sixth sense.

Michael Santiago:

This The Shopper Marketing Revolution: Consumer - Shopper - Retailer: How Marketing Must Reinvent
Itself in the Age of the Shopper is brand-new way for you who has fascination to look for some information
mainly because it relief your hunger associated with. Getting deeper you into it getting knowledge more you
know or else you who still having small amount of digest in reading this The Shopper Marketing Revolution:



Consumer - Shopper - Retailer: How Marketing Must Reinvent Itself in the Age of the Shopper can be the
light food for yourself because the information inside that book is easy to get by means of anyone. These
books build itself in the form and that is reachable by anyone, yep I mean in the e-book form. People who
think that in e-book form make them feel drowsy even dizzy this reserve is the answer. So you cannot find
any in reading a e-book especially this one. You can find actually looking for. It should be here for an
individual. So , don't miss the item! Just read this e-book kind for your better life in addition to knowledge.
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